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B E F O R E  T H E  P A N D E M I C  
Let me take you on a journey to a time before the COVID-19 pandemic. There was no real focus on
health, people would go out, even when feeling under the weather, and nobody thought twice about
hosting a gathering. Even the advertisements and content that we were exposed to are different from
what we saw during the pandemic. It was very rare to see an advertisement about health and safety
unless it was specifically for a medical company. Little did we know, that we would experience the
biggest change in our lives and have to adapt to something that would be considered our new normal. 

D U R I N G  T H E  P A N D E M I C  

M Y  E X P E R I E N C E   

When the pandemic hit, life as we know it changed. There was a big shift in every aspect of our lives,
including what we saw on TV, advertisements, jobs, and schooling. The reading by Linda Pophal states
“Through it all, organizations of various kinds have had to adjust and adapt to the new normal (...) For
content marketers, COVID-19 has meant a sudden shift away from blatantly overt promotion and a pivot
toward thoughtful, helpful, and safety-related messaging that resonates with consumers who are feeling
the pinch” ( Pophal 2021). Everyone had to start to consider and incorporate the pandemic into
everything that they did. For example, restaurants had to create advertisements about their new method
of dining and TV shows had to make episodes dedicated to the pandemic. In the Content Strategy
course, we heard from Andrea Boland, a content strategist for West Jet. Andrea works in an industry that
is constantly being impacted by change. During the pandemic, rules about travel were frequently
changing. This meant that she needed to shift her content to include the most relevant information.
Without being able to make quick changes and adapt to new circumstances, the content for West Jet
that Andrea would put out would not be helpful or relevant. 

I was in high school when the pandemic hit, and I
experienced a big change in “my job” like Andrea
and many other people did. I had a plan about
what my high school experience would be. I
planned to participate in classes, and activities, and
hang out with friends. However,  the pandemic
changed all of my plans and I had to adapt.
Schooling moved to online and lessons were now
focused on the pandemic. While this is not related
to content creation, this shows that sometimes we
plan out everything we are going to do, but in an
instant, things can change and we need to be open
and adjust to the new normal.
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