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Brooke [hnat has been working as communications lead
l H N A T for American Express Bank, and she accomplished this
role through her six years of experience in the
communications field. In her interview, she specifically
. talks about how she worked up through American Express
BLOG BY:JESSICA PIRONE and worked in the brand department. This included
coming out with assignments over the past four years and
eventually she moved into her current role. She explains
that her job is good for her because nothing is the same
every day. Although she has similar tasks, she always has
a different project and new work to look forward to which
keeps things interesting. Overall what | learned from this
interview is that having multiple strategies for social
media is key. This includes strategies for posting and
social media partners being crucial to a successful
business. American Express may not be the company that
you first think of when you are thinking of social media,
but it still is key to find analytics, and types of audience
and essential to see the physical numbers and
engagement. A key topic in this class is learning about
\ special strategies for connecting with customers through
different media and this interview showcases how it
applies to all facets of media through different industries.
Overall, | will be taking strategies from this class into my
future jobs if I plan on going forward with media and
communication specialties.




