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AI AND CONTENT STRATEGY

It is no secret that AI has taken the world by
storm with its innovative, fast, and creative
responses to simple prompts. While it can be
an incredibly useful tool, there are many
concerns that it will replace jobs. However, if
we view AI as the tool that it is, and not a job
replacer, we can use AI to our advantage to
create better marketing and improve our
content strategy online. Kyle Thomas works as
a digital marketer and image consultant, and
he explained how AI isn’t going away so we
must learn how to use it. Kyle recommends
that you always start any problem-solving in
marketing by speaking with your client. 

R H E A N N A  M U R R A Y - C O L L I N S

AI can be intimidating, but it is a useful tool
for content strategy

Kyle Thomas is a digital marketer
and image consultant

AI can improve team productivity

Find out who their ideal target audience is,
what goals they hope to achieve, where they
want to be and how they want to get there.
Boil down what exactly their problem is with
their business, so you can start finding
solutions that will work for them. Kyle notes
that AI tools can be useful for brainstorming
solutions, but only once you understand a
client's issue. This way, you can prompt AI to
give specific and well-formulated solutions.
You need to understand how AI works to use it
effectively and solve client problems.

Forbes also breaks down some of the key
ways to use AI for content generation. For
one, you can use AI as a starting point to
jump off of. By typing in a few prompts, AI
chatbots can give you some ideas for
content creation, captions, or video ideas,
which you can then edit with a touch of
human creativity to create the best content
possible. Also, AI can increase productivity.
AI can help take some of the mundane
steps out of content creation to leave more
time for editing, polishing, and perfecting
your work. 

Finally, AI can be used to enhance customer
segmentation and add more personalization
to your assets. It can be time-consuming to
create unique content for every potential
client, so AI can give marketing teams a way
to create more targeted content faster.
Though AI can be an intimidating tool to
learn and understand, it can also be the key
to any good marketing team and help with
perfecting content strategy. 


