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One way to gain an active audience on your social
media channels is to use viral marketing techniques.
Viral marketing can help you and your business
break through the noise online, and garner the
attention of new viewers who might be interested in
your products. Viral marketing campaigns that are
successful should produce at least one million
impressions, and pass into the mainstream where
possible as you can gain free exposure on television,
radio, and other media. Additionally, viral content
should generate high levels of social engagement,
sharing, and brand interactivity. You want your viral
content to not only get views, but also get new
followers on your various social media channels.
Viral content also results in organic search traffic to
websites. Viral content goes hand-in-hand with
Google's ranking algorithm for search engine
optimization, meaning authoritative links and social
engagement will increase with virality and bring
with it an increase in your business as a top search
result.

Jodie’s hair tutorial videos went viral, kicking
off her successful hair product business

Our guest speaker this week, Jodie Dangelben,
explained how her online content went viral when
she shared hairstyle tutorials. Jodie explained that
she made easy-to-follow tutorials that turned
complicated-looking hairstyles into manageable
processes. Harvard Business Review breaks down
some of the key steps to follow when trying to
create viral content. First, pick a catchy title that will
grab the audience's attention. Interesting titles
attract new viewers, and as Jodie explained, you can
even go back and edit video titles if you aren't
getting the results you need.

Jc;die Dangelben is a civil engineer
and CEO of Jaydee’s Naturals

VIRAL MARKETING

Viral marketing is a good way to get
new customers

Next, use strong emotional drivers to make people
care and share. You want to hit viewers hard with
strong emotions while keeping branding to a
mMinimum, as it can cause many viewers to see the
content as too salesy. You should also consider the
public good, and brainstorm how your
company/product can create content that does a
public good. Jodie did a public good by showing
viewers with similar hair types to her own how to
complete easy hairstyles. Jodie shared some other
key tips for creating viral content, including
ensuring posts are genuine. Genuine posts such as
behind-the-scenes videos get more engagement as
viewers feel more involved in the brand. You can

further engage with followers by keeping updated
on all comments across social media.

—

Even hate comments can be responded to as it shows
social media algorithms that your post is staying
active and to advertise it more to other users who may
wish to engage. One note that Jodie made was the
importance of hashtags, as they can bring in new
viewers who are looking for your business and/or
product. However, | did not agree with Jodie when she
said to use hashtags that were popular at the time,
even if they didn't fully connect with your business,
such as #BlackLivesMatter. | do not believe this is an
appropriate or effective strategy to use, as it makes
light of serious topics and uses it as a form of
marketing rather than an important subject to start
conversations. It is important to consider Vviral
marketing as a strategy for any business, however you
need to think about how you will keep your content
relatable and genuine to gain new customers.
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