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~ SOCIAL MEDIA CALENDARS

Social media calendars help keep your Brooke Ihnat works as the manager The social media rule of thirds
content relevant and organized of social media marketing at AMEX

e

One of the most effective ways to improve your Next, you should choose your social media
content strategy on social media is by planning channels and content mix. The social media

out content using a social media calendar. rule of thirds suggests that one-third of your
Social media calendars allow you to plan out posts should promote your business and drive
and review all your upcoming posts, down to conversions, one-third should share curated
the exact date and time based on your goals content from leaders in your industry, and the
for your various social media channels. Some last third of posts should involve personal

use a document to track this data, others use interaction with your followers. You might also
spreadsheets or interactive dashboards. want to follow the 80-20 rule which says 80%
Calendars should include information like the of posts inform, educate, and entertain, while

creatives being posted, the date and time that  the other 20% promote your business.
the content will be posted, and on which
platform(s) they will be posted. Brooke Ihnat,
manager of social media marketing and
communications at American Express, uses
Sprinklr for her team to organize their social
media posts.

Brooke also discussed the importance of
creating different content for different
platforms, as Twitter is more business focused

Brooke explained that Sprinklr was perfect for whereas Instagram is more lifestyle focused, so
their social media calendars because it allowed the things you post should differ based on the
for community management and scheduling audience. After you've selected your content
of posts all in one. Sprinklr also includes a mix, decide what your content calendar will
feature where Brooke can see when her include, such as the copy and Vvisuals
audience is most active, and base posting associated, and more advanced information
times on that data. Hootsuite lays out four such as platform-specific formats. Once your
steps to developing a social media calendar. calendar is filled, be sure to consult your
The first step is to audit your social networks marketing team for feedback to improve it as
and content. Completing a content audit much as possible before posts go live. Social
allows you to review past posts and related media calendars offer a way to organize
analytics to determine successful posts and content in a simpler, easy to understand way to
techniques, as well as areas for improvement better your social media strategies as
to better target your audience. effectively as possible.
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