October 30th 2023 Fiona Bernard

WEEK 6 BLOG POST

This week | heard from guest speaker

Kayla Stuckart who talked about how

she works for the Abbotsford School \
District. Kayla is in charge of their \F,
communications and their social i

media. | found it interesting how she
mentioned that she always keeps her
audience in mind when creating The readings this week mentioned brand
content and that means creating a identity and how important it is to

variety of different content for her consumers. | have seen this in my own life,
different audiences. This is very because | try to support brands whose

important because so many different values align with my own personal values.
companies put out content that is The article How to Craft Brand Messaging

aimed at a variety of audiences. | think Your Target Audience Will Love by Rebecca
it is rare that a Company Wi” havejust Riserbato, mentions the brand Dove and
one particular audience in mind, and | more specifically how their brand is about
think this is a good thing. It keeps more than just making the best soap. Dove
content fresh and interesting, even if it is about enhancing the natural beauty of
doesn’t all apply to you Specifica”y. their customers and he|ping to instill

N R R A A R R LI confidence in women. | like these brand
she creates content for the students, values, and this is why | personally support

their parents' and the employees of the Dove. A brand'S identity iS SO important
school district. because it can either bring in customers, as

is in this case, or it can drive them away.

CONFIPENT

IN MY OWN

/

Kayla Stuckart also mentioned how your own personal social media accounts are
“your resume to the world.” This is so true, especially to anyone, like me, who will be
applying for a social media job. Even in a personal sense, when | meet or hear about
someone, I'm going to immediately look them up on instagram to see what they
post and see who they are. Of course employers are going to do this too. Digital
footprint is so important to keep in mind when posting online, and | think it is
something that is so often forgotten, especially on TikTok. | see videos every single
day of strangers telling the world their deepest secrets or personal stories, or even
fully admitting to crimes. These people are not considering who may be watching
these videos and how they will affect their futures. This is why | am always cautious
of what | post online.
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