
M A R K E T I N G  M A N A G E R
H U Y  T R A N  

Huy Tran is this week's highlighted guest speaker. In his interview,
he talked about his role in being a Marketing Manager for the

Asbury group, a fine-dining Japanese restaurant chain. Huy talked
about how his passions for being a foodie and a photographer

helped him gain his role and where he is today. Huy is an
international student from Vietnam and he briefly spoke about his
experience with internships and co-ops and how they helped him

learn how to manage and understand different brand analytics. Huy
touched on brand affinity, specifically speaking for large

companies. It is important to keep a positive engagement with the
brand. This is done through feedback surveys and polls along with

many other consumer engagement strategies. In this class and
through this interview I have learned how content success and data

are extremely crucial in marketing and content roles. I learned
about Melchin, the free email analytic tool and the Meta business

sweet. They are two free tools that give access and break down
analytics. I have always been interested in marketing roles and it is
crucial to understand how things are done and what strategies are

used to be successful. Huy explained the relationship between
metrics and why understanding them is important to a brand's

success. A point I liked that he made was that he lost his job during
the pandemic. Although it was a difficult time, he was able to find a

new role and help the business adapt to a hard time. I found this
interesting because it goes to show people how having multiple

skills and being a marketer are crucial for long-term success. Going
forward I am going to push myself to learn new strategies for

analyzing metrics and getting a better understanding of different
aspects of content and brand success.


