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Kayla resonates with me when it comes to

thriving in social media platforms and using

that to showcase compelling content and

leave an impact. For instance, I use platforms

like Instagram and TikTok to inspire others,

while continuing to develop my  voice and

style, where I vlog on days when there are

exciting things to do. I do use the aspects of

Kayla's approach when it comes to engaging

my audience. In the world of social media and

content creation, I use it as an advantage to

make a positive impact and share the goal

and purpose of fostering a sense of

connection.
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Secondly, she points out that social media can be a tool to promote ourselves. I shared

in my previous blogs my passion for real estate and running a business, I believe that

social media is a great way to promote my business and going back to reading and

finding my tone of voice to target certain demographics and how I want my brand

archetypes to appeal to the audience and part of it is to clearly definie my brand,

including the future values, mission, and the type of content I will be creating and

sharing because it will help my audience understand my niche.

Thirdly, she mentions that human connection is essential when it comes to messaging

and storytelling. It's a way in aligning with the brand's storytelling and maintaining

authenticity. Incorporating a human connection into my brands' storytelling can be a

powerful way to engage with your audience, build trust, and drive business success

while maintaining authenticity and empathy. Major advice I took away from Kayla was

making sure your profiles are appealing because it acts like a resume package to your

audeince and potential future employees and apart of it defines one's identity of who

you are and the type of audeinces you have.



Going back to my real estate business one of the important things when it comes to

finding property there’s a huge data and user persona aspects of if from what’s my

“ideal” person, income, who am I targeting, and what am I focusing on, etc. It more than

just finding an occupant its also about where and who we should aim towards. 

In conclusion, content strategy is not just a job but a personal journey of growth and

adaptation. The importance of understanding the brand, wielding creativity and

technology effectively, and staying data-informed. By continuously refining the

approach and staying attuned to the needs and expectations of our audience, that will

achieve meaningful and impactful results in the dynamic world of digital marketing and

personally.

@maabindakuttt


