
CONTACT

KRISTINA’S
ART OF

SOCIAL MEDIA
SHOPHOME BLOG

ON THE BLOG

BRAND MESSAGING
For Social Media

Hey guys, welcome back to Kristina’s Art of Social Media! Today I will be
telling you about using brand messaging in your own social media content.
Brand messaging is the way your brand, or in this case you, communicates
its unique values and personality through its messaging. Using brand
messaging in your content creation can help you build a relationship with
your audience. There are many ways to approach this so before getting
started, here are two crucial things to consider before using brand
messaging in your social media content.

1. DEFINE WHO YOU ARE IN YOUR CONTENT
Take a step back for a moment and think about who you are and how you
would define yourself. Once you have the answer to that, use it in your
content. What makes you stand out from the other content creators in your
similar niche? What are your goals and values, and how do you portray them
in your content? Answering these questions can really help you curate
better content for your audience. Viewers like to form a bond with their
favourite content creators, by adding your own personality into your social
media content, you give viewers the chance to resonate with you as a
person.
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2. DEFINE YOUR TARGET AUDIENCE
Learning who you are creating your content for can help you cater your
posts specifically to them. Without knowing your target audience, your
content might come off as too broad and attract fewer views and
engagement. If your target audience is young teenage girls, you would want
to figure out what they care about and use your findings in your content.
One great way you can do this is through trends. I had the chance to hear
from Huy Tran, a Marketing Manager for Aburi Restaurants. He talks about
how important it is to be paying attention to trends. When creating content
for a certain demographic, it is crucial to play into the current trends. Keep
an eye out for the newest trends and make sure you hop onto them as soon
as possible to be recognized. 

With these two things in mind, creating a brand message that aligns with
your personal values and personality will be much easier. Knowing yourself
and your target audience are the key steps when it comes to boosting your
engagement and getting more clicks on your posts!
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