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Kalya has been working in the industry for the last decade and is currently in a
corporate communications role. In her interview, she explains that it can be
discouraging to go into a job after university and get paid minimally, but with her
experience, she earned a higher-paying job. In her current role, she has learned a lot of
new skills and has taken her previous job skills into her new workplace. She goes into
how to use strategies with social media in a professional setting. She explains that that
digital footprint is key to finding a job within social media. It is important to be mindful
of your social media and what you post about yourself. You need to be appealing
through a social lens. Large companies want to hire people who share their morals and
values. They will also look to see if you are using many features, seeing if you would be
able to make content for their company with media tools. Kalya explains a key phrase*
mission, vision and brand guidelines" which is the key to your personal social media
pages. She explains social media as a personal public resume and that's why it is
important to think when you make a post on your page. | can relate to this part of the
interview because a few years ago | had all my social media pages on public and
posted anything | pleased. As | became older and got a job and realized that
opportunities and people | look up to and respect in a professional world can find me
through Linkedln and see my other social media. After this realization, | made it a goal
to find a balance between my social media still being personalized to who | am and
making it more professional. Overall, | enjoyed the interview with Kayla because | am
specifically interested in the communications field of jobs available after | gain my
degree and found it fascinating to see what she does in her daily life, and what her
creative processes entails for her role.
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